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ABSTRACT KEYWORDS
The present article aims to probe the language used in one Saudi newspaper, Okaz. critical discourse
It investigates the application of the critical discourse analysis on newspaper texts. analysis

Special attention was paid to front-page headlines. This study seeks to examine the — Fairclough Model
textual features and the discursive features of Okaz newspaper. To achieve this goal, ~Okaz newspaper
fourteen prints from Okaz were considered in the analysis. The findings revealed  linguistics analysis
that language is used intelligently in three linguistic aspects: semantics, syntax and — discursive strategies
lexical morphology while it lacked phonological features. It also reveals that Okaz  ideology

uses various discursive strategies to represent these textual features such as consensus,

disclaimer, numbers and statistics, humanitarianism, illegality, vagueness, intertex-

tuality and trope. Finally, the data analysis shows how do these discursive features

employed to indicate a profound understanding of the Saudi culture and its society.

INTRODUCTION

Newspapers can be considered one of the widest read and most reliable
sources of news. Although some people have turned to online news recently,
a large number still read newspapers. Moreover, a newspaper not only
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reports what is trendy at a certain time, but it appears that newspapers also
insistently use some homegrown ideologies and perspectives in its readers’
outlook and mindsets. As Berger and Luckman pointed out, ‘the language of
the news plays a major part in the construction of what have been referred
to as the ‘social construction of reality” (as cited in Conboy 2010: 25). That is,
the language used in newspapers can have a great impact on readers and on
society in many different ways.

However, a headline acts as an indication of a news report (Mahmood
et al. 2011). Further, headlines give the reader a brief summary of the news
being reported; they are also responsible for gaining readers’ attention.
Conboy (2010) claimed that headlines serve three functions: (1) they offer a
brief summary of the main news, (2) they catch readers’ attention and (3) they
frequently act as an initial indicator of the news values of the newspaper. As
a result, after a quick look at the headlines, readers usually tend to read what
they see as worthy of reading.

Furthermore, the language used in headlines has a particular language
style that is very different from that of the news article itself. Headlines
have their own writing structure: the words used have to be brief and
meaningful to catch the readers” attention. Therefore, this study aimed to
examine the textual and discursive features used by Okaz to attract the
attention of readers. Okaz Organization for Press and Publishing is an
organization that publishes two important daily prints, and is located
in Jeddah. Okaz is a daily Arabic print and was established in October
1964.

RESEARCH QUESTIONS

1. What are the textual features of front-page headlines?
2. What are the discursive features used to express the textual features?
3. How do the discursive features reflect the social practice?

SIGNIFICANCE OF THE STUDY

Language is a powerful tool, particularly when it is used intentionally and
purposely. It can be used in different ways to emphasize and deliver a
message. Print is a linguistic medium and one of the most important vehi-
cles for the exchange of ideas. According to Fowler (1991), the publication
of newspapers can be considered an industry and a business that, like any
other business, should be profitable. Therefore, it is important to be aware of
the fact that the output of print media is related to the need to make a profit
and to have external relations with other industries, with financial institu-
tions and with official agencies (Fowler 1991). This study is the first of its
kind because it analyses the language used in Saudi newspaper headlines. To
the knowledge of the researchers, not much has been written on newspaper
headlines in Saudi Arabia in either English or Arabic. The present study will
be helpful for newspaper editors since it focuses on the use of language and
aims to contribute towards the field of linguistics. In addition, analysis of
the language used in the Okaz newspaper provides essential facts about the
linguistic techniques that newspaper companies use. Fairclough’s 3D model
allows editors to see the language in three dimensions, which will not only
help them look at linguistic techniques but will also broaden their insight
into sociological facts.
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LITERATURE REVIEW
Critical discourse analysis (CDA)

CDA is concerned with discourse in the forming and formed by, social and
political ideological practices (Fairclough 2001). It is not a single, homog-
enous method or approach, but a paradigm of research, a programme or as
Weiss and Wodak (2003a) suggested, a school, with leading scholars who
have different backgrounds and their own approaches with different analyti-
cal tools. According to Wodak, this heterogeneous quality of CDA “allows for
open discussions and debates for changes in the aims and goals, and for
innovation” (Wodak 2006: 8). However, all CDA methods share a view which
confirms that there are ‘social processes of power, hierarchy building, exclu-
sion and subordination’ (Wodak and Meyer 2001: 3). Racism, gender inequal-
ity, sexism, xenophobia, colonialism, employment, war, nuclear weapons and
nuclear power are among the topics that most critical discourse analysts are
interested in (Fowler 1991). In general, CDA aims to raise readers’ conscious-
ness of the power of language in changing events and influencing readers’
views.

One of the key concepts in CDA is ideology, which is defined as systems of
ideas, which are socio-cognitively defined as shared representations of social
groups and more specifically as the ‘axiomatic’ principles of such represen-
tations (van Dijk 2006). In CDA, discourse is believed to be involved in the
reproduction of ideologies. Of course, there are many ways in which ideol-
ogy can be reproduced, but discourse plays a fundamental role in the daily
expression of ideology (van Dijk 1995). In fact, the ultimate goal of CDA is to
uncover the exposure of ideologies in discourses of different types.

It is worth mentioning here that CDA is different from other approaches
to discourse, in that it is critical. It does not limit itself to analysing the imme-
diate formal properties of the text, but rather it situates the text in its wider
social, economic, historical, cognitive and political context, and critically exam-
ines how the text relates to other texts and how it is constituted by the exist-
ing social practices and constitutive of other new social practices. According
to Wodak, “critical’ could be understood as having ‘distance from the data,
embedding the data in the social, making a political stance explicit, and having
a focus on self-reflection as scholars doing research’ (Wodak 2006: 209). Being
critical also means showing how our use of language in particular (is) bound
up with causes and effects that we may not be at all aware of under normal
conditions (Fairclough 1992). In other words, CDA demystifies discourses by
deciphering ideologies (Weiss and Wodak 2003b). It is worth noting that criti-
cal does not mean detecting only the negative sides of social interaction and
processes and painting a black-and-white picture of societies. Quite to the
contrary, critical means differentiating complexity and denying easy, dichoto-
mous explanations and making conflicts translucent (Wodak 2006). The goals
of CDA with how Wodak and Meyer (2001) responded to those who see CDA
as a tool to judge what is right and what is wrong. Instead, they stress that
the role of CDA should be, above all, to make choices at each point in the
research itself, and make these selections transparent. It should also defend
theoretically why certain explanations of discursive events seem more valid
than others. Therefore, CDA just opens the doors and provides tools to those
who are willing to practice and lead critical thinking and social change. It does
not impose certain ideologies on certain situations or problems.
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CDA and newspapers

Newspapers are well known for using particular patterns of language in their
discourse to mediate various ideologies, especially when writing on topical
social issues. This is contrary to their occupational norms, which entail report-
ing something called news without commenting on it, slanting it or shaping
its formulation in any way (Schudson 2001). Journalists who have total control
of newspaper articles therefore have the power to use the genre to mediate
various ideologies, thereby possibly controlling the minds of their readers as
they wish. This is reflected in the rhetorical organization of newspaper arti-
cles: headlines, lead and body. Because headlines are designed to be short and
catchy, and given that most readers often read and recall only headlines, jour-
nalists tend to exploit them to express their ideological view of the news stories
that they report (van Dijk 1988). In the lead, which is the first sentence of the
news story, they introduce the story by advancing explanations to harness the
view initiated in the headlines. The body consists of a series of details, exam-
ples, statistics and so forth that serve as concrete illustrations that sustain and
justify intended ideologies. Newspaper discourse has recently been the focus
of many critical discourse analysts to reveal biased language and raise read-
ers’ consciousness of the way in which language is manipulated. For instance,
Sivandi and Dowlatabadi (2016) conducted a comparative study of two daily
English newspapers (the Los Angeles Times and the Tehran Times) regarding
the negotiations around Iran’s nuclear programme. To this end, eight reports
regarding this issue were collected from the websites of two newspapers using
the micro and macro strategies suggested by van Dijk (2000) to identify the
main discursive features used by both newspapers. The result revealed that
the Los Angeles Times tended to utilize authoritative, explanation, evidentially
and counterfactual discursive strategies, whereas the Tehran Times utilized
actor description, hyperbole, lexicalization, repetition and situation description
discursive strategies. Further, Ghannam (2012) investigated the language used
in six Lebanese newspapers to find out whether the freedom to use expres-
sions might be limited according to the type of the ideology behind the text.
To this end, the active and passive voice used in the articles; disjunctives, or
modal adjectives; the modality, with the help of modal auxiliary verbs; and the
transitivity of the sentences were analysed. The study found that each news-
paper applied diverse and opposing political ideologies through language.
Ghannam claimed that language is an instrument that is purposely manipu-
lated to meet the newspapers’ concealed interpretation. In addition, Mahfouz
(2013) investigated police news story framing in two Egyptian newspapers,
Al-Gomhuria and Al-Dostour, before the 25 January revolution. To investigate
the linguistic features and ideological perspectives used in the two newspa-
pers, he analysed the data using the CDA framework. The findings of the study
showed that the two newspapers manipulated language to make it homog-
enous with the beliefs of the targeted audiences. Teo (2000) also studied two
Australian newspapers (the Sydney Morning Herald and the Daily Telegraph)
regarding racism. His study focused on news reports related to a Vietnamese
gang in Australia with violent and drug-dealing activities. He highlighted the
general characterization of the newspaper discourse and revealed evidence of
a systematic ‘othering’ and stereotyping of the ethnic community by the White
majority. Teo concluded with a discussion to explain the evidence of racism in
the News, which both reflected and supported the marginalization of recent
Vietnamese migrants in Australia. Another study conducted by Poorebrahim
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and Zarei (2012) investigated the relationship between language and ideology
by examining the representation of Islam and Muslims in western discourse.
The analysis of linguistic choices confirmed that Islam was frequently stereo-
typed with a negative representation of Muslims.

Another study that looked for the representation of Islam and Muslims
was conducted by Tahir (2013), who analysed the representation of Muslims
in the Washington Post, which covered protests carried out by Muslims against
the publication of offensive cartoons about the Prophet Muhammad (PBUH).
Tahir claimed that the article described Muslims and their actions negatively
by treating them as others. Costelloe (2014) examined the portrayal of urban
violence in 2005 in French newspapers. He concentrated on violent rioting,
which encouraged media discussions related to the French national identity.
He also claimed that a discourse of sameness constructed symbolic bounda-
ries between us and them, and that the print news adopted strategies that
represented immigrant minorities as ‘Others’. Eissa (2014) studied the ideo-
logical structures of a polarized discourse in the reports of two online news
websites: EQypt Independent and Ikhwanweb. His study focused on online news
reports related to three interrelated events: the issuing of a constitutional
declaration by the Egyptian president, the aftermath clashes outside the presi-
dential palace and the issuing of the Egyptian draft constitution. Data analysis
revealed that both websites established a dichotomy of ‘we’ versus ‘them’ in
their ideological portrayals of the events. Klaisingto (2010) published a paper
on the headlines about criminal news in Thai newspapers. She focused on
studying crime news headlines on the front page of four Thai newspapers —
Thairath, Daily News, Khaosod and Khom Chad Luek — between 2006 and 2007.
The results showed that there are thirteen patterns of crime news headlines,
and the most frequently found pattern is violent actions. Data analyses also
revealed that when the agent is a man and the victim is a woman, the pattern
of the headline tended to be police process + violent action.

METHODOLOGY
Data collection

The data in this study were collected from Okaz, a well-known Saudi newspa-
per. The headlines that were used are from the front page. The total number
of headlines is about 141; they were collected from 19 March 2016 to 3 April
2016. All of the headlines were written in Arabic; therefore, a Romanization
table is attached in Appendix 1.

Data analysis

Fairclough (1992) created a model for understanding language practices
within a society. He pointed out that to see language as discourse and social
practice it should be analysed according to the following three dimensions:
text, interaction and context. Further, he represented the three dimensions in
boxes, with one inside the other. The first box is the text box or the object of
the analysis. The term ‘text’ not only includes the linguistic units of sentences
or clauses, but all semiotic indications, such as images, different colours, signs
and sounds. The second box is interaction discursive practice, which, accord-
ing to Janks (1997), can be described as the processes by which the entity
is produced and received (writing/speaking/designing and reading/listening/
viewing) by human subjects. At this stage, various questions arise: for example,
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Figure 1: Fairclough’s dimension of discourse and discourse analysis.

who are the producers and what are their objectives? The last box is context,
which is the relationship between interaction and social context with the
social determination of the processes of production and their social effects.
However, each dimension has its own method for analysis: text analysis
involves description, interaction involves interpretation and context involves
explanation.

RESULTS AND DISCUSSION
Textual analysis

The classification set by LapSanska (2006) will be applied in this study. It deals
with the four main linguistic categories when investigating text: phonological,
morphological, syntactic and semantic aspects. It should be mentioned here
that the researchers did not find any phonological features in headlines; there-
fore, phonological aspects were deleted from the analysis. Accordingly, this
section deals with three linguistic aspects: semantics, syntax and morphology.

Semantic aspects

Semantics refers to the study of meaning in language. It involves the mean-
ing or the interpretation of a word, sentence or other language form. The most
frequently used features in headlines under the semantic field are metaphor
and metonymy. These semantic aspects are very clear in Okaz newspaper
headlines.

Metaphor is one of the semantic aspects used in Okaz to garnish the
headlines and to attract the attention of the reader. According to Lakoff and
Johnson (1980), a metaphor is not merely a decorative device but is a cogni-
tive mechanism whereby a concept is partially mapped onto another concept.
Thus, a single metaphor may be worth 100 words in headlines and can have
an interesting value that itself motivates the curiosity of readers about the
news. The use of metaphor usually helps readers shape an understanding of
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an activity as an extraordinary activity that is not actually happening. Writers
use metaphors to communicate or transform complex ideas into what is
perceived as real or familiar and concrete: for example, (‘5o e byl o541,
‘ash-shuratah tahazim makatib ash-shaharin’, police defeated recruitment
offices), (‘asiy d~alt”’, ‘As-sihah tarta’d’, health shivers) However, metaphor
often provides only one perspective on an issue by hindering or hiding other
viewpoints (Cruse and Cruse 1986). Besides, how media uses language to
describe concepts can cause wider social and political implications (Mahmood
et al. 2014). Therefore, meanings can be confusing in context, depending on
the purpose of the user.

Another semantic aspect is the use of metonymy, which is the most
frequently occurring figure of speech in the Okaz newspaper. Metonymies are
categorized under subsequent criteria formulated by Richardson (2007): that
is, the creator is replaced by the product, the user of the object is replaced by
the object, people are replaced by the place in which they work, events are
replaced by a date and a country or state is replaced by the people living in
that country. This substitution observed during analysis is mostly to hide the
real agent who is responsible for an action: the agent is a general agent and
the reader is unable to narrow down the source. Metonymies in nature are
general and might be inexplicit and ambiguous, creating confusion for the
reader, such as in (‘swws eu=0r’, “alta’alim tadarus’, Education is considering),
(‘s L) olims ghausly’, “alriyadh wa washuntun tabhathan’, Riyadh and Washington
are discussing). Metonymies also reflect the whole-part relationship: for
example, ('3l ¢ys20, ‘Ash-Shiird tunaqish’, Shura is discussing), (‘s, ¥ :eStxal
Jasll 81357, ‘wizarat al-“adal lil-mahakim: 1a farq’, The Ministry of Justice to the
courts: No difference). They sometimes refer to the unknown agents/actors of
the event. Metonymy also represents concrete bodies and institutions that are
usually local: for example, (‘z=lys edeul’, “alta’alim tatraj’, Education retreats),
(‘I e olislyr’, “al-t'minat tatajh’, Insurance tends to).

Syntactic aspects

In almost all of the data, one can see the employment of the syntactic
aspects within the text. Syntactic aspects are concerned with the type and
structure of the sentences in the text. The researchers thus divided the
syntactic aspects into sentence type and sentence structure. For the first
type, Arabic has two classifications of sentence type: nominal and verbal.
According to Abdul-Raof (1998), nominal sentences are statements that
begin with a noun, as in (‘;zuws Loseull (bl lytals ulad) dags susly] 9, “As-s'Tidiah
tahtajiz 9 iraniin bi-tuhmat al-masas bi-‘amniha al-watani’, Saudi Arabia is
detaining nine Iranians on charges of violating its national security), while
verbal sentences begin with a verb: (‘avadl ol Cib 28), ‘rafad talab amin
Al-Maddinah’, the request of Secretary city). Throughout the analysis of the
data, it was found that nominal statements were used more extensively in
the Okaz newspaper than verbal ones.

Furthermore, according to Lapsanska (2006), sentences fall into four types:
declarative, interrogative, explanative and imperative. The data analysis reveals
that the most commonly used type is the declarative. For example,

(‘s sl Sline i bl ©lalles 57, °5 tahdlufat tatanafs li-bina’ matar at-ta'if
ad-dwali’, ‘five alliances are competing to build Taifs’, International
Airport), (‘6us 30 ge ol Jat’, “fasal al-miyah ‘An 30 funduqan faturat
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‘Ahaduha 330 ‘Alfan’, water separated from 30 hotels), (uof painy oJ 5 dovall
ek 025,°625 wazifah fi As-sihah wa lam yataqadm ‘Ahad’, 625
job vacancies in the health ministry and no one has submitted an
application).

Declaratives bear both truth and wrongness; in other words, one cannot admit
for its truthfulness or wrongness. Usually editors use this type because they
want to deliver a piece of information: their main purpose is to inform readers
about certain things.

With respect to sentence structure, there are different structures in Okaz
headlines. Data analysis shows that ellipsis, incomplete sentences, compound
sentences and fronting are common structure types. According to Goddard
(1998), ellipsis means the omission of part or parts of the structure. In some
headlines, the ellipsis is very clear, as in

(oo 154 sle 5 0us 1325 uw’, “Ba’da ta’az:“adin wa m'rib shukran salaman’, After
Taiz, Aden and Marib: Thank you Salman), (' ol coall sl 53,8 clbl i gt st
‘at- ta'f: mana’safar‘atiba taqrir ar-radi’ almayyit Al-hayy’, Taif: the doctors
of the living dead infants’ were prevented from travelling), (‘slis wse zd=s
v :bise J ogwl’, ‘Mu'alif Kulliyat al-qantn li-‘ukaz: 1a ta’aliq’, Author of the
law schools for Okaz: No comment).

Writers use ellipsis strategies either to save space or to create ambiguity
around the news itself, to attract readers. Another sentence structure is incom-
plete sentences, as in (‘slids 156 s o5, 'sulaymani ga'd milishiyat al-mawt’,
Soleimani, the commander of the death militia), (‘e o)lée awiiss &lssw’, ‘STidaniah
muhandisah hafarah niftiyah’, a Sudanese oil excavator engineer). The editors
may use this type of structure to force readers to read the whole article to read
the missing part of the sentence. Further, they tend to use compound
sentences, as in

(“loluas) bylacl dbyall 6555 5 yus5 e 33 dmall’, “As-sihah tarta’d min twitter wa
tashaku lil-ashshuratah istisharin intaqadéhé// Health shiver from
Twitter and complain to the police advisory criticized it), (‘ses wisy hlasl
slatel 3Lzl oo 5 idedl Ol il 3”, “Wagf da’m miyzaniyt at-tyran al-madani
wa manhaha imtiyaz istithmar al-matarat’, the support of the Civil
Aviation budget were stopped and it was granting airports Franchise
Investment), (‘sl,al Lsan plowdl 5 ol 2,81 slaw wasy’, ‘tamdid sadad al-qard
al-‘aqari wa as-smah bi-tamwil al-mr’ah’, the repayment of the mort-
gage loan is extended and women were allowed to be financed).

Editors employ compound sentences to add a rationale and to make simple
sentences more persuasive (Buja 2010). In addition, some writers use the
fronting process to make the headline more attractive. Fronting, according to
Abdul-Raof (1998), means the movement of a grammatical component to the
start of a clause: for example,

(Sluosdl jagzs Laglpil 5 dms Olashe sysall 3, F1- Ash-Shiird muzaydat diniyah wa
‘aydtlfjia tujhid at-tawaglyat’, in Shura, religious and ideological outbid-
ding abort the recommendations), (‘awi:guels Lobi s ¥ 1000, “FI ‘arad
da’ish: as-sabiyah bi 100 dular’, In Daash territory: 1000$ for captivity),
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(‘Bole] > suionall Cloglme 35 paky el :awSlkwe’, ‘Khilda I'a-dat muhakamtih:
ga-'idi yuqadim kanz ma’altmat lil-muhaqiqin’, During his retrial: a person
who belong to Al-Qaeda offers a treasure of information for investigators).

Abdul-Raof (1998) claims that fronting is a type of focus strategy often used to
improve cohesion and provide emphasis.

Morphological and lexical aspects

This section presents the common morphological features found in Okaz
headlines and the typical lexical choices preferred by writers. With regard to
morphological aspects, it has been found that intertextuality, numerals are
of the morphological devises used in Okaz. For instance, the common lexical
devices include idioms, collocation, repetition, synonymy, etc.

One morphological aspect that is used in headlines is intertextuality.
Fairclough (1992) identified intertextuality to be relevant to the process of
productivity, in which new texts are generated by transforming prior texts and
restructuring existing conventions. For instance, Quranic verses are sometimes
used to support a news article, such as in (‘lylal ge sals 445", “wa shahida shahidun
min‘ahlihd’, a witness of her household bore witness’). Goddard (1998) insists
that for intertextuality to work completely, readers have to be able to remem-
ber the original advertisement and to place the reference being established.
Thus, it is used in conditions where there is a justified assumption that the
original text is well known by people.

Another morphological aspect that appeared in most headlines in this
research is the use of numerals. Lapsanska (2006) clarified that numerals are
used to identify the quality and characteristics of something. Once a person
starts reading the front page of Okaz, sooner or later he or she will figure out
the extensive use of numerals: for instance

(‘auS oa>5 @1 900,900 ‘Alfa wihdah jahizah’, 900 thousand housing units),
(clJsal il sl 117,11 sa’ah li-talaqi al-mukalamat’, 11 hours to receive
calls), (“dsgmadl 5w 5o %837,°83% min sukkan as-s’atdiah’, 83% of Saudi
Arabia’s population), (‘slseh10 godr’, ‘as-sijna 10 a’awam’, 10 years in
prison), (‘i 11 claxs’,hajamat 11 sibtambar’, September 11 attacks).

‘Copywriters use numerals to indicate the credibility and realism of the news.
Usually the reader is attracted to numbers because they provide order in a
chaotic world. Further, numeric lists pretense as research.

With respect to the lexical level, it appears that copywriters tend to use
idiomatic constructions. Levorato et al. (2004) stated that idiomatic expres-
sions refer to common phrases or sayings whose meanings cannot be under-
stood from the individual words or elements. They are also non-standard
speech or dialects that are natural to native speakers of a language. Journalists
are sometimes inclined to use idioms in formulating headlines because these
constructions are familiar to most potential readers in a society. Idioms may be
used in a text without proper changes or in an inventive way, where an
element of a proverb or idiom is altered or substituted with another word to
create a pun and, consequently, a connection with a report (Lap$anska 2006).
In Okaz, there are plenty of idiomatic constructions. For instance, idioms such
as (‘gus cuss ¢ 32V, ‘tadyyq al-khinaq‘ala Dishti’, closing in Dishti), (‘asital g ¢sb’,
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‘yalwi‘unuq al-qantin’, twist the neck of the law)” are widely published on the
front page of Okaz.

Another lexical device is the use of collocation. The term collocation,
according to Cruse and Cruse (1986), refers to sequences of lexical items that
consistently co-occur, but that are nonetheless fully transparent in the sense
that each lexical constituent is also a semantic constituent. Okaz headlines are
full of collocations, such as

(‘“h3sh ulee’, Mailis al-wiizurd’, council of Ministers), (‘alyl cillal’,‘at-tahaluf
al-islami’, Islamist alliance), (‘clsel Juss’, ‘mughssil ‘amwat’, dead washer),
(‘e o', ‘qadi al-Lith’, Laith judge), (‘cusi o', ‘salat almayyit’, funeral
prayer), (‘s,=1 Jwi/’,“almal alharam’, ill-gotten money).

Writers know that collocations assume prior knowledge by the reader, and as
a result, they tend to use them to attract readers.

DISCURSIVE ANALYSIS

This discourse dimension is concerned with the processing analysis. Questions
such as ‘Who are the producers and what are their objectives?” and ‘What is
the context of the production?’will find their answers. According to Fairclough
(2001), discourse practice has two factors. One is concerned with the insti-
tutional process and the other one is discourse processes (i.e., changes that
the text goes through in production). Text and its production and distribution
reveal some of the producer’s identity and will likely stimulate certain about
companies in the reader (See Table 1).

Discursive strategies are the methods that editors tend to use to highlight
certain ideologies or to deny others. From the analysis of the data, it appears
that there are eight strategic devices in the Okaz newspaper. One of these
strategies is the use of consensus. According to van Dijk (2000), this is a politi-
cal strategy that is used especially when a county is threatened by out-groups,
so cross-party and national consensus is used: for example (“els” ghw Ta Gyl
skt (s gmad iz el 31, “al-gharb bad’yudrik “da’sh” yujannd as-s'tdyyn li-Yaqatalti
‘aqribahum’, West began to realize Daash recruiting Saudis to kill their rela-
tives the). Saudi Arabia considered Islamic State of Iraq and Syria (ISIL) a
criminal group that became notorious for its beheadings of soldiers and civil-
ians, including journalists and aid workers, and for the destruction of cultural
heritage sites. In this headline, editors tended to show support of western
countries for Saudi notions. Another discursive strategy is the use of a
disclaimer, whereby writers save face by stating the positive characteristics of
the country first and then focus on the ‘negative attributes’ (Farahani and
Ahmadian: 2014a). As an example, (‘geis gsloadl 5 . 055uSie Gsoprall ‘g3l oo gl
“Amun min ‘al-hazm’ al-mutamridin munkasirtn [...] wa al-makhl& Mudin’,
A year of firmness and determination [...] rebellious are submissive). The
editors wanted to show the positive characteristics of Saudi in the Yemen war,
and then they showed the negative attitudes and performance of the Yemeni
ex-president and his allies. Further, writers tend to use numbers and statistics
in the discourse to show that they are objective and that what they are discuss-
ing is not just their opinion, but ‘facts’, as in (‘suw 27 Jais 85% doliall plos 4rus’,
‘nisbat najah al-munasah 85% tashmal 27 Sayyidah’, awareness processes have
succeeded rating of 85%, including 27 ladies). Moreover, newspaper editors
use humanitarianism to attract the attention of readers (‘clels 5 tewdy din Slsal Jus’,

Journal of Arab & Muslim Media Research


https://simple.wikipedia.org/wiki/Funeral
https://simple.wikipedia.org/wiki/Prayer
https://en.wikipedia.org/wiki/ISIL_beheading_incidents
https://en.wikipedia.org/wiki/Destruction_of_cultural_heritage_by_ISIL
https://en.wikipedia.org/wiki/Destruction_of_cultural_heritage_by_ISIL

A critical discourse analysis of Saudi Okaz newspaper ...

Strategy used in advertisement Linguistic device

1- Consensus e2sb3T I5lidd udgmall wiz Grels” dhu Ty oyl -

-al-gharb bad’yudrik‘da’sh” yujannd
as-s'tidyyn li-Yaqatalti “aqribahum

English Translation: The West is starting
to recognize that’Daish’ are recruiting
Saudis to kill their own relatives

2- Disclaimer osde g sliall 5 99,Sin G9dyatall “sodl” e ple -

-’Amun min ‘al-hazm’ al-mutamridiin
munkasirtin, wa al-makhl Mud'in

English Translation: A year of the
‘beams’ the rebels are broken. The
deposed submissive.

3- Numbers and statistics e 27 Jots 085 donolisl) plo duus -

-nisbat najah al-munasah 85% tashmal
27 sayyidah

English Translation: Success rate is
85%. Including 27 ladies

4- Humanitarianism Olele B lewsy i Olgal Juuie-
-mughssil’Amwat yunqd radi’5 Sa’at

English Translation: Cleanser of dead
saves baby five hours

5- Illegality Gossadl asje3) lllsal Cusan Gy ol -

- Iran ta’tarif bi-tahrib ‘/Amwalha li-
za'za'at as-sa’'wdiah

English Translation: Iran admits smug-
gling its money to destabilize Saudi
Arabia

6- Vagueness s (235 Jasl) -
- al'mal tunaqd Nafsaha

English Translation: The work contra-
dicts itself

7- Intertextuality lalol oo aals ags 5
- Wa Shahida Shahidun Min ‘Ahliha

English Translation: And The witness
was from her family

8- Trope Ghels Bsdo 3 OBlazS)-
-inshigaqat fi safuf Da’ish

English Translation: Splits in the ranks
of the Daish’.

Table 1: The discursive strategies in Okaz newspaper headlines.
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‘mughssil‘amwat yunqd radi’5 Sa'at’, dead washer rescues a baby 5 hours). In
this example, the writers want readers/listeners to pay more attention to
human rights or to show empathy for the situation of in-group members. In
addition, editors use what van Dijk (2000) calls illegality, a device by which the
out-group members are categorized as criminals or lawbreakers. Sentences
such as (“asssadl dszey) Wlsel osan Gy oly), ‘Iran ta'tarif bi-tahrib’Amwalha li-z'z"t
alss'wdiah’, Iran admits by smuggling money to destabilize Saudi Arabia)
include an illegality wherein Iran is considered to be a criminal country that
tends to destroy other countries’ peace. Furthermore, editors sometimes use
vagueness strategies so as not to provide enough information to readers/listen-
ers, either as a positive self-presentation or as a negative ‘other’ presentation
(Farahani and Ahmadian 2014b). Accordingly, they sometimes use words such
as ‘few’, ‘a lot’, ‘very’, ‘thing’, ‘low” and ‘high’, or they tend not to mention the
names behind the discourse and to provide implicit information, as in (‘e
lewis 3157, ‘al'mal tunaqd Nafsaha’, The Ministry of Labor contradict itself)’. In
addition, writers sometimes use certain quotations to gain readers’ attention,
as in (‘lylof g wols ws §/, ‘wa shahida shahidun min ‘ahlihd’, a witness of her
household bore witness). They presuppose readers’ previous knowledge about
the quotation and generate new ideas accordingly. Furthermore, editors use
trope strategies to support headlines: (‘uels Gsiw 5 wblass), ‘inshiqaqgat fisafuf
Da’ish’, Splits in the ranks of Daash)”.

SOCIAL PRACTICE

This level of analysis, according to Fairclough (1992), deals with ideological
conventions; it explains the current situations, trends and background infor-
mation. Headlines are a particularly rich source of information about the field
of cultural and social references. This is because titles stand alone without
explanation or definition; they depend on the reader instantly recognizing the
field, allusions, issues and cultural references necessary to identify the content
of articles. Thus, they rely on a stock of cultural knowledge, representations
and models of reality that must be assumed to be widespread in society if the
headlines are to have meaning. The recognition by the reader of various types
of puns and plays on words also relies on general and cultural knowledge.
This wordplay is a very typical feature of headlines and is generally confined
to the headlines and found far less often in the body of articles. Okaz’s head-
lines reflect the nature of Saudi society: the mentality, norms, values and how
Saudis perceive life around them. This analysis deals with the cultural aspect
of Saudi culture in news; in other words, it looks at the features that make this
newspaper a Saudi one.

One of the social practices that is very clear is the use of national words.
A headline such as (“aslayl o532, ‘ash-shu’tn al-ijtima’iyh’, social affairs),
(‘ skl oleat’,"ad-dman al-ijtima’iy’, Social security), (‘ss.y’,‘al-isakan’, Housing)
represents one of the social issues in Saudi Arabia. In addition, words like
(‘ess20”,“ash-Shird;, Shura), (s ules’, ‘majlis al-wiizurd’, council of ministers)
would be ambiguous to a foreigner who does not know Saudi Arabia.

Another social practice that is clear is the use of religious expressions:
for instance, (10 ozl Yl 0w maz iloY plss¥’, ‘as-sijna 10 a’awam li-irhabi
jam” bayna al-"Ukhtayni’, Prison terrorist ten years for combining two
sisters). Saudi Arabia is an Islamic country. One of the principles in Islam
is that a man is not allowed to have wives as sisters at the same time; it is
considered forbidden. Accordingly, writers understand this religious value and
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employ it in headline writing to show the prohibited act. Another religious
aspect is (‘cuall eSlo/ salat almayyit’, funeral prayer), (‘¢l,=dl JWV', “almal alharam’,
ill-gotten money), (‘aulasdr, ‘almusallina’, prayers), (‘3153)1°, ‘al-zakah’, Zakah),
(‘wuar, ‘al-diyat’, blood money)’, where these examples represent the religious
principles of Saudis and reveal the effect of religion on their life.

Editors use various types of discursive and textual strategies to display
social practices. For instance, they use tropes, as in (‘slazyl L5 g3 db,a))’, “ash-
shuratah tahazim makatib ash-shaharin’, police defeated recruitment offices),
(‘er5 @sa), ‘Ash-Shird taqtarih’, Shura suggests) as they know that Saudi
culture is full of these trope terms. Further, they use vagueness to display
social issues since Saudi culture likes the idea of being vague, as in
(e dunds gl $O9=u’,‘mubta’th su’awdi ba’nafsh’, a Saudi scholarship student
sold himself)’. The editors did not mention who the agent is in this story; they
just mentioned the news. In addition, writers sometimes tend to use humani-
tarianism because they know that Saudis interact better with humanitarian
news not just because of their humanity but also because of the influence of
their own religion and cultural background, as in (* ks s ol2s Gasew’, ‘Mustashfa
Najran fi khatar’, Najran Hospital is in risk). Furthermore, they tend to use
numbers and statistics as Saudis have become very aware recently about the
numbers in, and the credibility of, the news. Editors understand Saudi culture
very well, to the point that they know which discursive strategies to apply
when they report cultural or social news.

DISCUSSION

The article dealt with the language used in headlines, which has a
particular construction that is very different from that of the news arti-
cle itself. The findings revealed that authors and editors impede certain
language features to attract more readership. These features are mostly
distinct to Arabic readers and have special linguistic and cultural values
that the Arabic reader favour and may have a greater impact in deliver-
ing the intended messages in the article Headlines. By using Fairclough’s
3D model, the authors have indicated that the editors have craftily used
their Arabic language skills no only them help them with the linguistics
linguistic techniques but will also, broaden their insight into sociologi-
cal facts that reader hold close to their ideological and cultural customs
and philosophies. The use of CDA in the headlines analysis has proved
that such linguistic features aim to raise readers’ awareness of the power
of language in changing events and influencing readers’ views. There is
also an apparent use of discursive processing in the headlines. Discursive
strategies are used by editors to formulate the production of the head-
lines. Among the prominent discursive strategies are the use of consensus,
disclaimers, numbers and statistics, humanitarianism, illegality, vagueness,
trope and intertextuality. Each strategy holds an ideology that editors coat
their message according to the intended meaning of the news headline.
Ideally, this system of ideas and ideals are interwoven and interlinked
with day-to-day life for one’s own set of beliefs. Such strategic techniques
have a major impact on readers. This is reinstated by Conboy, who claims,’
the language of the news plays a major part in the construction of what
have been referred to as the “social construction of reality”” (2010: 25).
Believers in ideology range from passive acceptance to wholehearted
advocacy to ultimate true belief.
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The findings indicate that the headlines employed by Okaz writers using
Arabic text are not short of semantic, syntactic, morphological and lexical
aspects that use a certain tone of language to attract, fascinate and intrigue
the newspaper’s readers. Also, the findings indicate that not only linguis-
tics features have been employed by the Okaz writers but also editors have
relied on their hometown ideological mindsets which are familiar to the
newspaper’s readership to gain more readership and attract the attention
of its readers.

CONCLUSION

The aim of the present study is to investigate the linguistic features of Okaz,
a well-known newspaper in Saudi Arabia. Data analysis was based on
Fairclough’s 3D model. The analysis of the data revealed that Okaz uses seman-
tic, syntactic, lexical, morphological and phonological aspects to formulate its
headlines. On the semantic level, metaphors and metonymies show their
dominance, which helps make headlines attractive. The syntactic level reveals
that nominal sentences are used the most frequently throughout Okaz. In addi-
tion, declarative sentences are commonly extensively used in Okaz headlines.
Furthermore, the data reveal that Okaz editors employ certain syntactic strate-
gies to attract attention, such as ellipsis, incomplete, compound sentences and
fronting processes. Among the lexical and morphological aspects are the use
of intertextuality to support headlines and connect them with the prior knowl-
edge of the reader. In addition, among the common morphological aspects
is the use of numerals to show credibility. It also appears that writers tend
to use some idiomatic expressions, such as idioms and collocations, to gain
the attention of the readers. This study also highlights some discursive strate-
gies used by editors to formulate the production of the headlines. Among the
prominent discursive strategies are the use of consensus, disclaimers, numbers
and statistics, humanitarianism, illegality, vagueness, trope and intertextual-
ity. Behind each strategy, there is an ideology the writers and editors want to
achieve, and it differs according to the intended meaning of the headline. As
the last part of this study, the researchers discuss the social and cultural prac-
tices in news headlines and how they are reflected in headlines using certain
discursive and textual features.

To follow up on this study, the researchers recommend building a language
corpus that consists of a large number of Saudi newspaper headlines to carry
out a more considered and accurate study of the linguistic features that
appear in newspapers. This could lead to a more scientific and comprehensive
research.
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APPENDIX 1
Romanization table
1-Consonants

Letter Romanization

| a

o b

) t

& th

I

T h

& kh

N d

5 d
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Letter Romanization
5 T
5 zZ
o s
o sh
» $
» d
b t
b Z
¢ .

gh
@ f
S q
d k
J 1
¢ m
O n
> h

w
$ y

2-Vowels and diphthongs

- a
4 u

| a
< a
s a
so 1
3% aw
& ay
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